QIC

COMPETITION TERMS & CONDITIONS

Jurassic World: Rebirth Double Cinema Passes

PARTICULARS

Item 1. Type of Competition

Item 2. Name of Competition

Item 3. Shopping Centre

Item 4. Permit Number

Item 5. State Competition is being
held

Item 6. Promoter

Item 7. Centre Customer Service
Email Address

Item 8. Privacy

Game of Chance

Jurassic World: Rebirth

Canberra Centre
Castle Towers
Eastland

Grand Central
Hyperdome

Robina Town Centre
Watergardens
Pacific Epping
Pacific Werribee

Permit not required.

Double Cinema Passes

Australian Capital Territory, Queensland, New South Wales and Victoria

Promoter (Owner)

ITrust

Centre

Canberra Centre
Investments Pty Ltd
(ACN 067 682 893)

Canberra Centre
Investment Trust (ABN 19
035 633 009)

Canberra Centre

QIC Limited (ACN 130
539 123)

Canberra Centre (No 2)
Investment Trust (ABN 13
895 525 160)

QIC Limited (ACN 130
539 123)

QIC Castle Towers Trust
(ABN 19 391 557 971)

Castle Towers

Eastland Property
Holdings Pty Ltd (ACN
055 780 295)

Eastland Shopping Centre
Trust (ABN 76 955 253
249)

Eastland

QIC Limited (ACN 130
539 123)

QIC Grand Central Trust
(ABN 66 686 839 924)

Grand Central
Shopping Centre

QIC Logan Hyperdome
Pty Ltd (ACN 076 279
699)

QIC Logan Hyperdome
ITrust (ABN 26 864 142
551)

Hyperdome
Shopping Centre

QIC Logan Hyperdome
(No 2) Pty Ltd (ACN
135 625 786)

QIC Logan Hyperdome (No
3) Trust (ABN 18 244 717
991)

QIC Robina Pty Ltd
(ACN 080 215 354)

QIC Robina Trust (ABN 98
129 955 018)

Robina Town
Centre

\Watergardens Pty Ltd
(ACN 066 225 205)

\Watergardens Trust (ABN
77 988 181 838)

Watergardens
Shopping Centre

Bevendale Pty Ltd
(ACN 006 392 267)

IThe Epping Unit Trust
(ABN 91 618 997 822)

Pacific Epping

QIC Epping Pty Ltd
(ACN 624 121 508)

QIC Epping Trust (ABN 13
100 542 148)

Wadren Pty Ltd (ACN
005 537 235)

IThe Hoppers
Crossing Unit Trust (ABN
83 405 769 465)

Pacific Werribee

QIC Werribee Pty Ltd
(ACN 624 121 204)

QIC Werribee Trust (ABN

76 994 021 211)

tellul@gic.com

For privacy information please visit:

https://www.qgicre.com/privacypolicy
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Item 9. Competition Period Start Date: 16 June 2025 at 9:00 AM (AEDT)
End Date: 20 July 2025 at 11:59 PM (AEDT)

Item 10. Eligibility Restrictions Entry is only open to Australian Capital Territory, New South Wales,
Queensland or Victoria residents. Participants must be over the age of
18 to enter.
Item 11. Entry Method for Eligible To enter the Competition, the Participant must complete the following
Entry steps during the Competition Period:

1. Make a purchase at participating food outlets at
participating centres between 16 June — 20 July 2025.

2. Visit relevant centre website and upload the receipt for the
eligible purchase together with required details:

- https://canberracentre.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://castletowers.qicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://eastland.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://grandcentralshopping.gicre.com/Articles/Jurassic-
World-Rebirth/Win-Tickets

- https://hyperdomeshopping.qgicre.com/articles/Jurassic-
World-Rebirth/Win-Tickets

- https://robinatowncentre.gicre.com/articles/Jurassic-
World-Rebirth/Win-Tickets

- https://watergardens.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificepping.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificwerribee.qicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

Item 12. Maximum Number of Entries Only one (1) eligible entry per person will be accepted. By completing
Permitted the entry method the Participant will receive one (1) entry.
Item 13. Entry Form / Information Yes

Form Required
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Item 14. Entry Form / Information Yes, Customers will be entered into the draw upon uploading receipt
Form Collection Location and entering personal details.

The Entry Form is available via the relevant Centre websites:

- https://canberracentre.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://castletowers.qicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://eastland.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://grandcentralshopping.gicre.com/Articles/Jurassic-
World-Rebirth/Win-Tickets

- https://hyperdomeshopping.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://robinatowncentre.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://watergardens.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificepping.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificwerribee.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

Iltem 15. Purchase Receipt Validation Yes
Required
Item 16. Total Prize Pool Value $3,600.00 AUD; breakdown as per below:
Queensland — $1200
New South Wales — $400
Victoria — $1,600
Australian Capital Territory - $400
Item 17. Number of Prizes 90 in total; breakdown as per below:
Queensland — 30
New South Wales — 10
Victoria — 40
Australian Capital Territory - 10
Item 18. Number of Winners 90; breakdown as per below
Queensland - 30
New South Wales — 10
Victoria — 40
Australian Capital Territory - 10
Item 19. Prize Description and Value Each winner will receive:

1 x double pass movie passes to Jurassic World: Rebirth

or any substitute prize of a similar replacement type and value as
determined by the Promoter.
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Item 20. Prize Conditions Valid even with “No Free Tickets” restriction.
Not for resale.

This ticket must be taken as offered and is not exchangeable,
transferable, or redeemable for cash.

Seating subject to availability.

Not valid on cinema discount days, Saturdays after 5pm or Public
Holidays.

Not valid with any other offer.
Not valid at Village Cinemas for Gold Class, 4DX or special events.

Not valid for Special Events and screenings, Gold Class, V-Max, 4DX,
Boutique, Event Junior or Premium seating concepts at EVENT
Cinemas, Greater Union, BCC and GU Film House Special Events.

Not valid at Moonlight Cinemas or Skyline Drive Ins.

Not valid at HOYTS Xtremescreen, HOYTS DBOX, HOYTS LUX, Hoyts
Special Events.

Not valid at Reading Cinemas Gold Lounge, Premium, Titan XC, Titan
Luxe or Special Events.

Not valid at Dendy IMAX.
This offer is unavailable during unexpected system outage periods.

Not valid for 3D/Real D sessions, *Event Cinemas, Hoyts
Cinemas,Palace Cinemas and Palace Nova, Reading Cinemas, IMAX
Darling Harbour, Cinema Nova Melbourne, Village Roadshow, Moving
Story, Ace Cinemas and Blue Room Cinebar.

Item 21. Draw Date 21 July 2025 at 9:00 AM (AEDT)
Item 22. Draw Location QIC Head Office, Level 5, 66 Eagle Street, Brisbane Qld 4001
Item 23. Method of Drawing Winner(s) = The Promoter will conduct a random computerised draw of all eligible

Participants to determine the winner(s).

Item 24. Notification of Winner(s) Winners will be notified by phone & email on 21 July 2025.

Item 25. Claimed Prizes: Prize Claim The Prize must be claimed by 21 August 2025 at 9:00 AM (AEDT)
Period

Item 26. Unclaimed Prizes: Claim The period until another prize winner is drawn is 22 August 2025 at
Reserved Period 10:00 AM (AEDT) after the Prize Claim deadline has passed

Item 27. Prize Delivery Method The Prize(s) will be delivered via: Emailed to winners as e-tickets

Item 28. Prize Restrictions As per the below Terms and Conditions of the Competition unless the

Prize(s) are a cash prize the prize(s) are not redeemable for cash; The
Prize(s) is/are not transferable; If the prize(s) include participation by a
winners companion the companion must comply with any conditions
specified by the Promoter; If the Prize is provided by a third party the
Prize is subject to any conditions imposed by the relevant provider(s);
The Prize may require booking and completing as specified by the
Promoter or by the Prize Provider(s); and The Prize is subject to
availability and is subject to any terms and conditions imposed by the
relevant provider(s).

Item 29. Personal Information Full name, Contact phone number, Email address, Postcode and Store
Required from Participant where Transaction was made
Item 30. Publication Details Winner details will not be published, except in ACT which will be

published here - https://canberracentre.gicre.com/Articles/Jurassic-
World-Rebirth/Win-Tickets
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Item 31. Centre’s Use of Personal e  Conducting the Competition

Information o . o
. Notification of prize/gift winners

e  Supplying information to third party organisation/s (specified
below) which provide special prizes or offers

e  Your name and email address are automatically entered into
the Promoter’s database when you enter the Competition.
The Promoter collects these details to contact Competition
winners, to inform you about events, activities and
promotions, and to better target and personalise your
shopping experience (where applicable) in accordance with
the Promoter’s Privacy Policy at
https://www.gic.com.au/privacy-policy. Other than as stated in
this item, the Promoter will not collect, use and disclose the
personal information of the Participant for any other purpose

. Carrying out marketing for the Competition activities

e  Adding the details of the Participant to the database of a
disclosed third party (specified below)

Third Party: Universal Pictures International Australasia Pty Ltd

Item 32. If the Prize is a Gift Card (or No other terms and conditions are applicable.
another Prize which has
conditions attached), where
can the terms and conditions
for the Prize be found

Item 33. List of Participating Stores Yes, please visit relevant centre website for list of participating stores:
Required

- https://canberracentre.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://castletowers.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://eastland.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://grandcentralshopping.qgicre.com/Articles/Jurassic-
World-Rebirth/Win-Tickets

- https://hyperdomeshopping.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://robinatowncentre.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://watergardens.gicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificepping.qgicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

- https://pacificwerribee.qicre.com/articles/Jurassic-World-
Rebirth/Win-Tickets

Item 34. List of Non-Participating Refer to centre website for participating retailers.
Stores

Item 35. Eligible Transaction No
exclusions
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TERMS AND CONDITIONS

Participation in the Competition

1.

By participating in the Competition, the Participant
agrees to these Terms and Conditions. These Terms and
Conditions incorporate the ‘Particulars’ section (above)
which sets out some of the key details and rules of the
Competition.

The Participant may enter the Competition the number of
times specified in the Maximum Number of Entries
Permitted during the Competition Period.

To participate in the Competition, the Eligible Person
must during the Competition Period:

(@) complete the Entry Method for Eligible Entry
(subject to any Eligibility Restrictions) specified
during the Competition, Period; and

(b) if the Eligible Person is under the age of 18 years,
be consented to by a parent or guardian of the
Eligible Person and any relevant consent form
signed where applicable.

For Competitions which include Participating Retailers
the Promoter (in its reasonable discretion) has the right
to add or to remove a Participating Retailer from the list
of Participating Retailers at any time.

The Competition

5.

The Competition will be conducted either at the Centre,
online at the Centre’s website or on the Centre’s social
media accounts during the Competition Period. The
Competition will start on the Start Date and end on the
End Date of the Competition Period .

Eligibility

6.
7.

The Competition is only open to Eligible Persons.

The Promoter reserves the right, at any time, to verify the
eligibility of any Participant (including a Participant’s
identity, age and place of residence) and to disqualify any
Participant who does not comply strictly with these Terms
and Conditions or who tampers with the entry process.
Incomplete, indecipherable or illegible entries will be
deemed invalid. If requested by the Promoter, a
Participant must provide the Promoter with evidence of
eligibility. Failure by the Promoter to enforce any of its
rights at any stage does not constitute a waiver of those
rights.

The Prize

8.

10.

11.
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Each Eligible Entry by an Eligible Person will be entered
into the Competition.

The Prize Description and Value, Number of Prizes and
Total Prize Pool Value are specified in the ‘Particulars’
section. If arecipient of a Prize (Prize Recipient) is under
the age of 18 years, the parent or guardian of the Prize
Recipient who gave permission for entry into the
Competition will be deemed to be a Prize Recipient for
the purposes of the Competition.

The Prizes are not transferable, refundable or
exchangeable and cannot be taken as cash.

The Prize Winners drawn at random will win a Prize.
Each entry must have an equal chance of winning.

12.

13.

14.

15.

16.

17.

18.

19.

The draw will take place at the Draw Location on the
Draw Date in accordance with the Method of Drawing
Winners .

The Promoter will use reasonable efforts to notify the
Prize Winners in accordance with the Notification of
Winners process to arrange the Prize Delivery Method.

If despite reasonable efforts the Promoter is unable to
locate or contact the Prize Winner within the Claim
Reserved Period, another Prize Winner will be drawn.
Any subsequent winner will be notified in accordance
with these Terms and Conditions. This clause applies so
long as the Number of Winners and the Number of Prizes
have not yet been exhausted.

If the Prize is not available because of unforeseeable or
other special circumstances, the Promoter may offer a
substitute prize that is similar to and of equal or greater
value than the original Prize.

The Promoter may publish the results of the Competition
in accordance with the Publication Details

A Participant claiming to be a Prize Winner will be
required to:

(@) complete the Claim Method within the Prize Claim
Period; and

(b) provide the Purchase Receipt.
(c) provide proof of identity.

The Promoter’s decision as to the winner of the Prize is
final and binding and no correspondence will be entered
into in relation to the Promoter’s decision.

The Prizes are subject to the Prize Conditions and Prize
Restrictions and any other conditions relating to the use
of the Prize (including validity period) which can be
obtained directly from the Prize provider. Where the use
of the Prize is subject to the terms and conditions of a
Prize provider other than the Centre, any dispute in
relation to those terms and conditions must be directed
to that party and the Promoter has no responsibility for
resolving such disputes.

Other General Terms

20.
21.

22.

All Competition entries are the property of the Promoter.
Each Participant:

(a) presently assigns to the Promoter all Intellectual
Property Rights in or for the Materials and all
existing and future materials created (whether
alone or jointly with the Promoter) by the
Participant in relation to the Materials;

(b) warrants that the Participant has the right to
make this assignment and that the Promoter’s
use of the Materials will not infringe any
Intellectual Property Rights of any third party;
and

(c) voluntarily, irrevocably and unconditionally
consents to the Promoter, or persons
authorised by the Promoter, doing or omitting to
do, with respect to the Materials, any act which
would otherwise infringe the Participant’s Moral
Rights in the Materials.

The Prize Winner consents to the Promoter using their
name, likeness, image and voice for an unlimited period
and without remuneration for marketing and publicity use,
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23.

24.

25.

26.

27.

28.

if requested by the Promoter. The Prize Winner's name,
likeness, image and voice will not be used for any other
purpose

The Promoter shall not be liable for:

(a) any Loss whatsoever that is suffered (including, but
not limited to, indirect or consequential loss); or

(b) any personal injury suffered or sustained,

during the course of participating in this Competition or
using the Prize, except for and to the extent that any
liability cannot be excluded by law.

Each Participant indemnifies and keeps indemnified the
Promoter against all claims and Losses suffered or
incurred by the Promoter or any third parties arising out
of the breach of these Terms and Conditions by the
Participant, the conduct of the Participant in the
Competition or the use of the Prize by the Participant.

If this Competition is interfered with in any way or is not
capable of being conducted as reasonably anticipated
due to any reason beyond the reasonable control of the
Promoter, the Promoter reserves the right, in its
reasonable discretion, to the fullest extent permitted by
law and subject to any written directions from a regulatory
authority (if any) to:

(a) disqualify any Participant; and/or

(b) modify, suspend, terminate or cancel the
Competition as appropriate.

If the Competition is conducted, administered or
promoted on Facebook and/or on Instagram or if the
Promoter publishes information or Prize Winners on
Facebook and/or Instagram, then the Participant agrees
to follow and act in accordance with the Facebook Terms
of Service, which can be viewed at
https://www.facebook.com/terms.php and/or
Instagram’s Terms of Use, which can be viewed at
https://help.instagram.com/581066165581870/?helpref=
hc_fnav. The Competition is not sponsored, endorsed,
administered by, or associated with, Facebook and/or
Instagram. The Participant agrees that Facebook and/or
Instagram will not be responsible for any claims and
Losses of any kind associated with this Competition and
releases Facebook and/or Instagram to the full extent
permitted by law.

Any information provided by the Participant in this
Competition is being provided to the Promoter and not to
Facebook or Instagram.

If a Participant considers that the Competition was not
conducted in accordance with these terms or there is
otherwise a disagreement between Promoter and a
Participant in relation to the Competition, the parties will
in good faith seek to resolve the disagreement.
Participants must contact the Promoter at the email
address specified in the ‘Particulars’ section and set out
the details of its complaint.

Privacy

29.

30.
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Under the Privacy Act 1998 (Cth), the Promoter must
notify Participants of certain matters when it collects
personal information about them including how it plans to
use or disclose it. If a Participant chooses to enter or take
part in the Competition, the Participant may be required
to provide the Promoter with personal information about
themselves set out in Personal Information Required
from Participant item of the ‘Particulars’ section,
Facebook account and/or Instagram name.

The Promoter will collect, use and disclose the personal
information which the Participant has provided for the
purpose specified in the Centre’s Use of Personal
Information set out in the ‘Particulars’ section (generally
for notification, promotional and marketing purposes) and

31.

32.

33.

34.

35.

in accordance with the Promoter’s Privacy Policy at
https://www.qgic.com.au/privacy-policy. The Promoter will
not collect, use and disclose the personal information of
the Participant for any other purpose.

By entering the Competition, the Participant consents to
the collection, use and disclosure of his or her personal
information in the manner outlined in these Terms and
Conditions.

If a Participant would prefer that the Promoter does not
use or disclose the Participant’s personal information in
the way outlined in these Terms and Conditions and/or
retain their personal information for the purposes
described herein, the Participant should contact the
Promoter.

A Participant has the right to access, in most
circumstances, personal information which the Promoter
holds about the Participant. A Participant may contact
the Promoter to ask for access to the Participant's
personal information, or if the Participant has a complaint
concerning a Participant’s information privacy. The
Promoter may deny the participant’s request for access
in reasonable circumstances. If the Promoter does this,
it will tell the Participant why.

The Promoter's Privacy Policy contains further
information on its processes in relation to access to and
correction of personal information, about how a
Participant may complain about a breach of the
Australian Privacy Principles and how the Promoter will
deal with such a complaint. The Promoter's Privacy
Policy is available at the Centre’s website.

If a Participant considers that any personal information
that the Promoter holds about the Participant is
inaccurate or if at any time the Participant's details
change, the Participant may contact the Promoter and
the Promoter will take reasonable steps to ensure that
such personal information is corrected. The Promoter will
take reasonable steps to keep personal information
secure from misuse, interference, loss or unauthorised
access, modification or disclosure.

Trustee Limitation of Liability

36.

37.

38.

The Participant agrees that the Promoter enters into
these Terms_and Conditions as trustee of the trust of
which that party is trustee as specified in the Particulars
("“Trust") and in no other capacity and the Participant can
only sue the Promoter in its capacity as trustee of the
Trust.

The Promoter's obligations under or in connection with
these Terms and Conditions are limited to the extent_to
which the Promoter is actually indemnified out of the
assets of the Trust, except to the extent that the
Promoter's indemnification out of the assets of the Trust
does not apply as a result of the Promoter's fraud, gross
negligence or breach of trust.

If the_Promoter comprises more than one party, then for
the purposes of clauses 36 and 37:

a. "Trust" means, in relation to each party comprising
the Promoter, the trust of which that party is trustee
as specified in the Particulars; and

b. a reference to "Promoter" is a reference to each
Promoter independently and not jointly and
reference to that Promoter's Trust is reference only
to that Trust and not to the Trust of any other

Promoter.
Rights and Obligations of Multiple
Promoters
39. To the extent that the Promoter comprises more than one

entity:
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a. these Terms and Conditions benefit each such
entity jointly and severally; and

b. these Terms and Conditions each such entity
severally to the extent of their respective shares set
out in these Terms and Conditions or, if those
shares are not otherwise stated in these Terms and
Conditions, in equal shares.

Governing law

40. These Terms and Conditions are governed under the
laws of the applicate jurisdiction noted in the ‘State
Competition is being held” item of the ‘Particulars’

Definitions

Any capitalised term used in these terms and conditions that
are not defined in this ‘Definitions’ section and described in the
‘Particulars’ section will have the meaning given in the
‘Particulars’ section.

“Centre” means the Shopping Centre specified in the
‘Particulars’ section.

“Competition” means the opportunity to go into the draw to
attempt to win a Prize in accordance with these Terms and
Conditions.

“Competition Period” means the period specified in the
‘Particulars’ section.

“Eligible Entry” means an entry which complies with the
Entry Method for Eligible Entry and Eligibility Restrictions, set
out in the ‘Particulars’ section.

“Eligible Person” means an individual who:

(a) is a resident of the relevant state/territory the Centre
is located within;

(b) if under 18 years of age, has a parent or guardian’s
permission to participate in the Competition;

(c) is not a Non-Eligible Person; and

(d) submits an Eligible Entry subject to any Eligible
Transaction exclusions.

“Eligible Transaction” means a transaction made by an
Eligible Person who makes a purchase at a Participating
Retailer during the Competition Period. For the avoidance of
doubt, payment for services (e.g. electricity, gas, telephone),
registrations (e.g. motor vehicle registration), premiums (e.g.

insurance and health fund premiums), rates, electronic
receipts (on phones) or ‘click and collect” (online purchases),
subscriptions, medical and cosmetic services, TAB, liquor and
cigarette purchases, deposits or payments to financial
institutions or any similar payments (including payments made
to Australia Post, lay-by transactions, newsagency and
lotteries purchases) will not qualify as an Eligible Transaction.

“Intellectual Property Rights” means all intellectual property
rights, including copyright and any right to keep confidential
information confidential.

“‘Losses” means all liabilities, losses, damages, costs and
expenses suffered or incurred by any person whether arising
in contract or tort (including negligence) or under any statute
or under any other cause of action, and “Loss” has a
corresponding meaning.

“Materials” means written materials provided by the
Participant pursuant to the Competition.

“Moral Rights” means the rights under the Copyright Act
1968 of integrity of authorship, attribution of authorship, and
the right not to have authorship of a work falsely attributed.

“Non-Eligible Person” means the following:

(a) owners and managers of the Centre;

(b) retailers of the Centre;

(c) suppliers, associated companies and agencies of the
Centre;

(d) the employees or contractors of the persons and
entities in paragraphs (a) — (c); and

(e) any spouse, child, de facto or any other person living
at the same premises as any of the persons
mentioned in paragraphs (a) — (d).

“Participant” means any person who participates in the
Competition.

“Participating Retailer” means the retailers included in the
list of Participating Retailers.

“Prize” means the prize described in the Particulars or any
substitute prize of a similar replacement type and value as
determined by the Promoter. Participants may only win one (1)
Prize.

“Promoter” means the owner of the Centre and its personnel.
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